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Please let this business know that you heard about them from the Bravo! Event Resource Guide.

About Oregon Business Magazine

Oregon Business magazine has covered the state’s 
important economic news and its vibrant business 
community for 27 years. For almost three decades, 
Oregon Business has been the premier magazine for 
business, civic and public leaders across the state 
who value its award-winning content that keeps them 
in the know.

Providing smart reading for smart leaders is our 
mission and this year is no exception, with stories 
that have included:

•	How Nike is conquering China.

•	Why Central Oregon is a hot spot for aircraft 
makers.

•	The rise of the solar industry across the state.

•	Ten of the coolest tech startups in Oregon.

•	The low-down on our Top 150 Private 
Companies.

Oregon Business’ recent redesign included a bold, 
modern look and new content focusing on in-depth 
industry and sector coverage, company profiles, 
economic analysis, innovation and more robust news 
from across the state. 

Oregon Business….a must-read for the more than 
50,000 readers who are interested in how business 
is done in Oregon. Smart leaders deserve no less.

Contact
Andrew Insinga 
Publisher
610 S.W. Broadway Suite 200 
Portland, Oregon 97205
p. 503.223.0304 
f.  503.221.6544
e. andrew@mediamerica.net
www.mediamerica.net
Quick Facts
OREGON BUSINESS 
MAGAZINE is a recipient of 10 
regional & national awards for 
outstanding journalism & design 
this year. In the national awards 
from the Alliance of Area Business 
Publications, Oregon Business 
received four honors:
•		GOLD/MOST IMPROVED 
PUBLICATION: The judges 
noted our new “striking design, 
bolder photography and 
cutting-edge content. ... A more 
useful, more contemporary & 
more accessible publication.” 

•		SILVER/BEST FEATURE/
MAGAZINES: For an 
examination of tribal 
economies. 

•		BRONZE/BEST OVERALL 
DESIGN/MAGAZINES. 

•		BRONZE/BEST BODY OF 
WORK/MAGAZINES: Stories 
included tribal economies, the 
funding pressures on colleges & 
the trouble with wave energy. 


